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Evolution of India’s Passenger Vehicle Industry (1983-2004)

From Limited Choices to Mass Mobility

Limited Choices, A New Beginning: Maruti 800 Liberalisation Hatchbacks Lead
High Barriers Maruti Udyog Changes the Game Opens the Doors the Market
The: market was dominated IMtaruti Udyog Limited Affordable, fuel-efficient Economic reforms attracted Compact hatchbacks became
by a few models with long Was i in and refisble - the Maruti 800 global players, increased the preferred choice for indian
walting periods and collaboration with Suzuki made personal car ownership competition and modermised consumaers, driven by affordability
high costs. Motor Corporation. a reality for millions. manufacturing. and practicality.

Mid-1980s 1991

Pre-1980s 1983
Key Enablers of /A Economic Foreign Investment B Locol Manufacturing ale FRising Middle Class |mproved Affordability
|I'IdLl‘Slt‘\|' Growth l'l Liberalisation & Technology & Localisation 'd & Urbanisation & Financing

Sourca: SAM; Company Annusl Reparts; industry Reports
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Evolution of Consumer Preferences in India: From Affordability to Aspiration

Pre-2000s
Affordability First

Early 2000s

Mid-2000s

Late 2000s — Early 2010s 2010s and Beyond

Practical & Dependable

= Limited model choices = Growth of hatchbacks
= High waiting periods

= Basic features

= Focus on fuel efficiency
= Low maintenance = Move features

= Caras a necessity = Value for money

Rise of Aspirations

+ Higher disposable incomes
= Better styling and comfort

= Car as a status symbol

Premiumisation Begins Lifestyle & Experience

= Shift 1o sedans and laiger cars
= Advanced features
= Improved safety

= Financing makes upgrades easier

= Strong preference for SUVS
= Technology and connectivity
+ Superior driving experience

= Car as lifestyle staternent

Increasing Income Levels | Better Infrastructure | Urbanisation | Access to Finance | Changing Lifestyles

+soon Indian consumers have evolved from seeking basic mobility to demanding comfort, safety, technology and status.

Source: Industry Reports; Company Annual Reports
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Timeline of Landmark SUV Launches in India (2012-2019)

The decade that sparked the SUV revolution

2012 2013 2015 2016 2017 2018 2019
Renault Duster Ford EcoSport Hyundai Creta Maruti Vitara Brezza Tata Nexon Mahindra XUV5S00 [Facelt) Kia Seltos
First modern compact Compact dimensions, Redafined the compact [Browght SUVS to the India’s first compaet Strengthenad Mahindras  Introduced new design
SUV to offer SUV feature-rich and SUV segment with mass market with SUV with a S-star presence with more language, technology
stance and capability wrban-friendly SUV premium features, affordability. efficlency safety rating, features, power and and global standards
at an affordable price. for the masses. design and comfort. and Maruti reliability. refined design. in the segment,

From niche to mainstream: SUVs moved from being aspirational to becoming the preferred choice for Indian consumers.

j Rising incomes Better roads and @e Ufestyle shift Advancements in More choices across
.ll and aspirations M highway connectivity m‘ towards larger features, safety price segments
vehicles and technology

Source: Company Websites, Press Releases, Industry Reports
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Evolution of Passenger Vehicle Preferences in India (1983-2026)

—— From Hatchbacks to SUVs: A Structural Shift in India’s Passenger Vehicle Market ——

1983-2004 2005-2012 2012-2019 2020-2023 2024-2026
The Hatchback Era The Sedan Aspiration Era The Compact SUV Revolution SUVs Become Mainstream SUV Dominance

R 7] I

= Atordable, fuel-efficlent cars # Rising incomes and easier * Launch of affordable compact ¢ 5UVs expanded across segments » 5UVs are now the largest
mat the mobility needs of a financing drove demand for SUNs opened a néw category, and price points. segment in the passenger
growing middle class, I.nmet mare comfortable . 5t product i o Safety s, connactivity withiche markat.
¢ Hatchbacks became the ki, feature upgrades and road and lifestyle proferences * Focus on technology, safety,
preferred choice for first-time » Sedans became aspirational presence drove rapkd adoption strengthened SUV demand electrification and premium
buyers. upgrades, offering promium amang Indlan consumerns. seross urban and rural India. axperiences continues.
features and performance.
Representative Models: Representative Modals:
Represantative Modal: Representative Maodel: Reprasentative Modek Hyundal Creta, Kia Seftos, Mahindra XUV 3X0, Tata Curvy,
Maruti 80O (1983) Henda City (2008) Renault Duster (2012) Tat Ne 3 Hyundai Creta (Facelift),
iaean Maruti Suzuki Grand Vitara
@ o ® L & >

Passenger vehicle domestic sales reached a record 4.643 million units in FY2025-26.
Source: Society of Indian Automobile Manufacturers (SIAM], Annual Sales Statistics

®© 0 @0 6 6

Riging Incomes Infrastructure Development Changing Lifestylas Safaly Awareness Technology & Connectivity Future Maobility
Increating dposabig Ncomin Expansion of highwayt and Consumers seek comford, Higghot wality sipsctatong Advanced features, infotsnment Elctrification rosdmap and
wnpanded abordablity and attad comhactiity Bppored space, versatiity and a ericour aged proference for and connected technologies susininability goals are shaping
aprating demnand for larger vehicies. strong road presance. robust and feature-rich SUVs, drowve SUV appeal. the Nt phase of growth

Node: SUV - Sport Uity Vishicle; LIV - Utlity Vehiche
Sources: Sozety of indian Automobile Manafacturors (SLAM) SIAM Statistical Frofile; Company Annual Repans: Official OEM Webaites
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India Passenger Vehicle Domestic Sales Trends
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Changing Composition of India's Passenger Vehicle Market
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Structural Drivers Accelerating SUV Adoption in India
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Key structural factors that have created favourable conditions for SUVs to become the preferred choice
among Indian consumers across segments

1. Rising Household Incomes
and Premiumisation

-
Steady increase in disposable incomes
and a growing willingness to spend on
higher-value, feature-rich vehicles

2. Infrastructure Development
and Better Connectivity

-
Expansion of highways, expressways
and rural road connectivity has
improved intercity travel and made

have led consumers to upgrade to SUVs more suitable for diverse road
SUVs for better comfort, safety conditions across the country,
and status.
4. Preference for Space,
Versatility and Safety
o—a
SUV Consumers increasingly prefer
vehicles offering higher ground
ADOPTION clearance, spacious cabins, larger
have made SUVs aspirational The New Preferred Chaice boot space and robust safety—
across urban and semi-urban India. attributes where SUVs score
significantly higher.

Competitive interest rates, longer
loan tenures and flexible repayment
options have reduced the affordability
gap. enabling more buyers to own
SUVs with manageable EMis,

3. Changing Consumer
@ Aspirations and Lifestyles
*—8
Evolving lifestyles. social influence
and the desire for vehicles that
reflect success and modernity

Key Takeaway: |

fior lndianConsumers/

5. Easier Access to P — -"'".-._ —~
Vehicle Financin / \
VehlaFranciog / N
\ /

6. Wider Availability Across
Price Segments

Manufacturers have launched a wide
/  range of SUVs across compact,

/ mid-size and premium segments,

: with multiple powertrain options,

making SUVs accessible to a

broader customer base.

India’s SUV boom is the outcome of long-term structural shifts in the economy, infrastructure, demographics and consumer
mindsets, These drivers have combined to make SUVs the most relevant and desirable choice for a majority of Indian buyers.

Source: Ministry of Road Transport & Highways (MoRTH), NHAI, Ministry of Statistics & Programme Implementation (MoSP1),
Reserve Bank of India (RBI), Society of Indian Automobile Manufacturers (SIAM)
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Evolution of SUV Product Portfolios in India
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TECHNOLOGY EVOLUTION IN INDIA’S SUV MARKET

From basic features to intelligent, connected and sustainable mobility

VEHICLE SAFETY CONNECTIVITY & DIGITAL EXPERIENCE DRIVER ASSISTANCE & CONVENIENCE POWERTRAIN INNOVATION

Multiple Airbags . ((:T}J) Connected Cars

Advanced Driver Assistance Systems (ADAS)

Turbocharged Petrol Engines

[ 13
Fi Enhanced cccupant protection Remote sccess, vehicle tracking. (tﬁ]j Lane keep assist, AEB, blind spot Better performance with efficiency
geafencing detection
(=)  Eectronic Stability Control (ESC) G Do e Clusier [@,]  360° Camera & Parking Assist E3) :‘:ﬂm m’:‘c‘l‘em
# 2  Improved vehicle stability Batter visibility and customisation i Better visibiity and easy manoeuvring P cm“ b :
| Tyre Pressure Monitoring System (TPMS) Smartphone Integration ) Adaptive Cruise Contral Electric SUVs (BEV)
Real-tirme maonitaning for safety [:E Android Auts, Apple CarPlay, m Convenience and safe long drives EJ Zero tailpipe emissions,
wirdless connectivity sustanable mobility
Global & Bharat NCAP Over-the-Air (OTA) Updates Hill Hold & Descent Control .
Higher safety standards and consumer a} Software updates and feature g Enhanced control on all terrains + :“I Charging m:w E\fn z
s niegiy T xpanding network adoption
2005-2012 2013-2017 2018-2022 2023 and Beyond
Safety as a Priority Rise of Connactivity Intedligence on Wheels Sustainable & Electrified Future
@ L & ¢

12



HoE, IR KSR, &
TARESE DGR RGER. BRETHLLL
LR ERRE . 360F G k. FRE I
R4 (ADAS) IERCHH KA TS 2 K3 AUSuV
FIFRAERL & . BRI, SUVEIHME 5 A k& 55
VCHT, XA B oA 1 I 2 2 W 250 B 4F

AN N E R E RN R R4
o T IH B E RN RIS £ 5 DA Hr iR I HY
&, HENFIENHSUVER NS £ A2 4R
P, HTBREEH RS (BSC) . Wik &
i, BARIESEM RS (TPMS) « R4S
PR T7 S DA R AR A, DASRTHSUVI 22 4
P AERNCAPAIEN FENCAP I PE L% O S I SUV 22
EERBNEESERNEK.

BEAh, AT AR AR T 42 A et R AR (1Y
R, BIRTEII RS MEH . WS, HAF
AFEREEAIL (ICE) | R&3I) 24
ZRAE (BEV) [ISUV. SXAEAFE /e A o
R SE [ AT 7 SRR SV RIEFEIRG .

PRI, HORC OV ENEESUVTT I 56 4 1 R P
KEERLZ o IEF TG BT Ay
1%, MERE AR By sk, ZatEAdEs)
o BEEBBARIABIAE, BB IR A N
T RFFSES TI EE T A

A Y

IBEF &

TRIE R 7R ) I AR e ST

E1JEESUV 7 37 (488 K I A6 I 22 Il i SN L
PP A I RIS S ). Bl R i
HIAZAC AT E IR, THZROEM) e [ 45 mi L 4%
[P GG AR TE R BORHED TR +F
BT, BIRPTTIRE A RARRH T AR
%ﬁ%;@ﬁﬂWEi%ﬁ%ﬁﬁ%%%%ﬁ

SUVF= ek B

REATI— N EEERE, SRR
BHMEL IS (SUV) HaEifudimk., RE
GRS K T HE Mk, DU ER . K
MZEREETWFR. LSHKREFEETIBrezza
. FronxfiGrand Vitarafnsg: 7 H iz,

IR i@ #E HVenue. Creta. AlcazarfiT
ucson¥ K T HE A S, MBBREHELR TP
unch. Nexon. Harrier. SafarifiCurvv. %
—JiTh, HEFRELAHSUVEIERFHEL T Tha
rv Scorpio-NAIXUV700, fGEiAR ENEE IR 26 D) 4
Y T Sonet. Seltos. CarensflSyros, LLHEN
T

NNNNNNNNNNNNNNNNNNNNNNNNNN




G T 54

AP T I A RE ST A AL B
H T, DU EXTSUVH S K FRRk. &
P3G R G R H

NNNNNNNNNNNNNNNNNNNNNNNNNN

DL ERAL S 4, i W Pt S 7 b 3k A5 5
UWFHIRIE, 23T T AEF2 R 1 FE R T N
Ko ORMARMV S T 2 Hil&E ), A BEp
JEE A 7 FL A Sy e FH 4 s s R T g s

STRATEGIC PRIORITIES DRIVING INDIA’S SUV MARKET

Key focus areas adopted by leading automakers to strengthen competitiveness

R
PILLAR 1
PORTFOLIO EXPANSION

PILLAR 2
MANUFACTURING &

LOCALISATION

Capacity expansion
Increasing production capacity
10 meet rising demand

Gy Multi-segment SUV offerings. E
‘.h" Addressing diverse customer

needs across price points.
Flexible production
Modular platforms and flexible
manufacturing systems

Domestic sourcing
@ Higher localisation to strengthen

supply chain and reduce costs

e

/J ‘Compact to Premium SUVs
'"l Broader range from entry-level
1o premium segments

=
=
P —

PILLAR 3
TECHNOLOGY & SAFETY

PILLAR 4
SUSTAINABLE MOBILITY

Connected vehicles

Advanced connectivity and
telematics solutions

Improving fuel efficiency and
reducing emissions

ADAS integration
Advanced Driver Assistance

[Electric SUVs
Systems for safer driving U

[Expanding EV portfolio for
future-ready mobility
Enhanced safety features and

stronger crashworthiness @ @ [Future-ready platforms
Investing in advanced platforms
for next-generation mability

Digital cockpit & infotainment P
Premium in-car experience with
smart and intuitive interfaces

BARZ &R
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