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Out-Of-Home Dining
in 2025: Performance
& Consumer Trends

Dive into the data to find out how the dining category is performing in
2025, which segments are coming out on top, and how dining
consumer behavior has shifted in recent years.
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The West Coast Outperforms the East Coast for Overall Dining Visits
Dining Visits by State, Jan - May '25 Compared to Jan - May '24
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Visits to Dining Categories are Holding Steady for the Start of 2025
Overall Visits & Visits per Location by Dining Segment Compared to 2024
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Median HHI Increased for Fine Dining Chains, Decreased for Coffee Shops
Median HHI in Captured Market*, January to May, 2019 & 2022 to 2025
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*Based on 5TI: Popstats 2024 Combined with Placer.ai True Trade Area data
*% 2020-2021 data was excluded due to Covid-19 related discrepancies
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Suburban Visitor Share Increased for Fine Dining, Decreased for Coffee
Shares of Suburban Households* in Trade Area, January to May, 2019 & 2022 to 2025
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*Based on "Wealthy Suburban Families," "Upper Suburban Diverse Families,"” "Blue Collar Suburbs,” & "Suburban
Boomers" segments in Spatial.ai: Personalive dataset combined with Placer.ai True Trade Area data
**2020-2021 data was excluded due to Covid-19 related discrepancies
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Restaurant Visitation Varies with Limited Service Leading Weekdays and
Full Service Leading Weekends
Share of Visits by Day of Week for Jan - May '25
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Coffee Leads Morning Visits, QSR and Fast Casual Lead the Lunch Shift and
Upscale Leads Evening and Late Night Dining

Share of Visits by Time of Day for Jan - May '25
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Visits to All Dining Segments Except Fine Dining Shorter Than Pre-COVID
Average Visit Duration, January - May, 2019 & 2022 to 2025
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*2020-2021 data was excluded due to Covid-19 related discrepancies
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