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Discounts on future
purchases
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| think locally produced
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| want to support local
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Offer more lower calorie products
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Increase nutrition 31% 39%

Provide more productstargeted to specific health requirements 49% 45%

Inform/educate consumers about health and nutrition 49% 429%

Sponsor/create initiatives that encourage healthier lifestyles
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25%

Sponsor/create initiatives that encourage healthier eating and more movement 36%
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Focus marketing to highlight/emphasize more nutritious choices
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Offera wider range of serving/portion sizes

Adapt products to reflect local/cultural tastes

)
@

h

b
w
[

19%

Meet their climate goals 249,
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Provide me with tailored nutrition advice/recipe ideas based on my personal data
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Extent of making the following health-related choices
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Romania

| reduce/restrict my
alcohol intake

| avoid ultra processed
foods

| take supplements
vitamins to help improve
my health

| reduce/restrict elements
of my diet

| consume more
alternative meat

| adhere to a vegetarian
or vegan diet
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Percentage of frequent” eating out, takeaway orders or buving prepared foods by generation
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Gen Z

Millenials

Gen X
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Comfort in using GenAl for health-related activities
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Supporti'ng meal planning and menu

40%
suggestions

Creating personalized nutrition and diet
plans

Creating personal training and exercise
regimes, based on my vital statistics

Supporting grocery and food budgeting
based on current habits

Providing predictive grocery shopping lists
based on previous ordering/habits
Connecting with smart kitchen appliances
to suggest meal ideas and recipes based on

ingredients currently on-hand

Providing a medical diagnosis and/or 28%
treatment recommendations
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