= g 2 4 A ch g B A
3\ 2025-26

BEEMHOBOS. RENLFTHEUNMRENBAEEXESEHE , AENZREREZRAEKHN
¥o Am , EEENH , RERKNEWHEREXEE,

PRASETUERRESFTNHRERRE , ETIERN&EXK , $E&#THH,

158 P IX F AR TDIR 22 5R B8 B R I A BE X B R SR B9 52 5F

L= ARIE h7

EFENBEIRENTHE(L , NINEHRER. ERE. UGB INSEANFVNES , AEES
HIEHR.

BEEMIERHNHE  NHEEEFRHEFNUNEER , LESEENAARELF 5 NREE, W/, ENEERENE KA.
REMRR , LiTEERY  XUECIEBFERARNETETHRINESER,

RHIEASERARLA D | EARERRACRE AR
Bt (A TEAE. Excel # SQL ) UREILEE (1030E ) L VAN Z N
S0, BIRNAMERED R B A ) - JJ

THRIE2025FBUHF T 2 W ERH N AHE

BEERMNNEEE , HREMLEL M TERERIXID 2025F 5 /F
it Coomiomoron


https://www.hanoverresearch.com/reports-and-briefs/higher-education/top-career-skills-for-new-grads-in-2025/?utm_source=asset&utm_medium=document&utm_campaign=he-general&utm_content=infographic-5-ways-higher-education-is-changing-in-2025-26

XEBUAREZRLERFEIRGED

REEFRBEABERER , EXNFERE, VIBAS, BREERNEFRANEM B SEME
RIS T BB F A BENRE T

WE2ERHH ERE , EFMBCHBOARB EFETRAEY , XURSFRUEKIEAZ ARNEK , B WPLEZEUKE
AKRIAW, A, EERHARGER T, ARG IFIRERBAENEE | MRS 4E R O ARE,

M- A RDPEFE | TR LB I 40 / 0

%E*BEE@ BEAXFESFLEBET RIENFIUR

HEFBEPREREEFABMBFRIELFEENNZELS , B
NAE2%HARE T SEREPHHRFBEYL

FITRMZFEMET NS |, THREANENAAEX L FIBERE &

, =]
SHE NSRS | DI U,

BhEF R AT AL KRB R 1T X
— TR A 25 R BT E BB R B R AR AR 4575 %

PMEENNAERT, BERK, REEAMRBIBERENER, J TIESHEZEABRIE , FESREMR T AL
BHmETHWASTAE N, At , ENESRTIEEEROHE, EFHREEMEIAL,

BRI B RN | BRI SRS, 63 / 0
T B RIS (KP| ) AR REAA
565 Mk £ EMRE 5,

XESRMES RANKBBERR HYGERY SR> LR E
S BRI LA

Tﬁﬁﬂ#@&ﬂﬂé’% SEMMARARE  BSMBENOE LERFHIS ©


https://www.hanoverresearch.com/webinars/higher-education/creative-grant-seeking-in-a-challenging-landscape/?utm_source=asset&utm_medium=document&utm_campaign=he-general&utm_content=infographic-5-ways-higher-education-is-changing-in-2025-26
https://www.hanoverresearch.com/webinars/higher-education/higher-ed-enrollment-unlocked-strategies-that-work-now/?utm_source=asset&utm_medium=document&utm_campaign=he-general&utm_content=infographic-5-ways-higher-education-is-changing-in-2025-26

FEMDEIRAER

%’ﬁlﬁ’fﬁiﬂ%i%%ﬂﬂﬁ%ﬁ’ﬂiﬂcf}éiﬁﬁ% RO ERENERER , AN EHEXLXEN
g,

PHBEEROBRZERS  BERRILERS TR, BXARFEEATEIEGEHRK. SERNEEFUFHEELREM, #
ITAEEXBSRYRSHER, EMNEMATHEERENRE , ABRRSSEHHRR,

T3 o0 O
H 350/0

BEZERSEAR  HEISTHEERERRE. TRF
SREMER[LDE , TERIEER, REENAANERE ,

LAMEEHE LIRSS AT £ B AR,
EAAIR NG T S HHEAN S AMBEA ARG FETS
It

KENBMNT - EBEEREZEENEY , BIEKN 20252

I E R MR B ME

REAKMENMNSEHERRBEESE  EREES IFEHENERENERMERE
FHIAEN ZEMEXHNE,

EXNEERERENESD , YIWEEERKBEURFHAGHAXM, ENFBABERRZEBHINE  MREARFERIR
RREHEMRRITE T AN AEFRAEER | URAZRCHAEBRBZTHETLHAFER,

~

ERATEI BRI R 28 , B AT mEE &K 0
THRBNMETZTOELS , UBRREASE THREY O
HNZSRAY  HEUBEERUESAL,

2025F RERPRAEES N EERBERRNREIMELELS , 5
37%HFREAEME

éﬂwﬁ%ﬁ , ERARMNOERIMERVERENIAA &EEEER
101,


https://www.hanoverresearch.com/reports-and-briefs/higher-education/higher-education-brand-health-101-guide/?utm_source=asset&utm_medium=document&utm_campaign=he-general&utm_content=infographic-5-ways-higher-education-is-changing-in-2025-26
https://www.hanoverresearch.com/reports-and-briefs/higher-education/2025-national-admitted-student-survey/?utm_source=asset&utm_medium=document&utm_campaign=he-general&utm_content=infographic-5-ways-higher-education-is-changing-in-2025-26

BURERNA TS FapnaERs,
&0 E025-26F WE ST, FR2

025EmEHEHBE,

GET THE REPORT

B HRRREERRREE

B2 SNHERE
#% 3 : Inside Higher Ed 53X % R3S

HAERIR

BE 4 SERE
BB 5. NHEEMEE

© 2025 X B HEDIG0625

XTFRMNWIRS , ®BkRinfo@hanoverresearch.com

p 202.559.0050

@ www.hanoverresearch.com X @Hanover_Ed m linkedin.com/company/hanover-research



https://www.hanoverresearch.com/reports-and-briefs/k-12-education/2025-trends-in-k-12-education/?utm_source=asset&utm_medium=document&utm_campaign=he-general&utm_content=infographic-5-ways-higher-education-is-changing-in-2025-26

