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BARTAOMERSER, SHENSTESERUENERES,
RIERAFTERSITBAMNEE, 8E2024FEK, BRAMNTE2EAON 8274077, RIEMEZTT.
Ho, ZEFAOHERS, 1K33%; TEAGLL299%; B/REE. HMEEZF 0 R 59.5%F08.6%; EHF S

5.5%.

BEE, 2025FZEFIIFRNZ0.65, X—HERTHAEMEZZFME, ADSETETERL,

Australia: projected age structure in 2025
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Source: Australian Bureau of Statistics, Population clock and pyramid
BAMTEREBSARE, NBARREBIEZKERIES.
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Mg, ZFETRFER.

SIER, 2024F 8 AF I AIGDPAZEI64407.5% T, MEHREI, X—HESERIER
(55800.2%75T) . IE K (54282.6%E7T) HEHMBERIXZETFR,
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2024FBRAFMIX4ME O P, PEMARE—KBSZNE, 202458 KF I H O S E0UX3408.5(2E 7T,
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2 3% Gu?nea BElglm

Bangladesh
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BAMTHT AXURRFERE. REIBRETERERNGERN, SMBSHMFE, BE

~rHEBEBEEE:

: 1% (New Year's Day, 1A1H)

1
IEERFIKEE, RAUEHUAEPINRSFOE
KREAETERX, RHANNTERE.

. iR #EH (Good Friday)

EXH (Australia'sDay, 1H26H) |

1
BEEYEETH, ETEEL—1E#A, £
BN IHPERZ HE

. BIEHHB (ANZAC Day, 4825H)

1
TREHRMARERAF TR EF, £17885F
1A268, REMKTZE FEMNEXRRLRRXRK
NI HER/RIMEEE. SEZERE—X,
BT, BRSMEXRESKER.

EETEH— (Easter Monday) :

1
RANTREZENEEMLZBZ—, EEER
IR R K EN0FRA SR P4 B R AR T
RFO=FA, FHURRNIETAE, &
S PN EEEL N

. EfET5 (Christmas Day, 12H25H)

1
MESHREFNTE, HEASE2IBESBEE
HNE—TER—. IX, AMIBESSNHEE
&, RERSNEEIHEN.

EEF4A£H (King's Birthday) :

1
BEELERTH, BEIX, BAFTAZEL
ximEE. BBILY. RERENSNHEEN
FHIRGL

e g €€ @ L ¢ ¢

1
FAREKHER, RAMNITREEEEEBEN
EEDRE, SEMNTRAEZTER—KR,
MRS 4 T RBL R EE R
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BAN T EAIREZIRIEL T INE#EHNER, BKBESMNBFIEN MBS A OGN

#£2025-2026F AHIA, MAFI WEXFSEUT RS M AR BB RBKRFI7ZET, BERBETX
ERMARIX1200{ZETHIZIRINE

BAIMBER, FORAFITMAIMETRONETIR BAIENERKZANG60IZETT, BEIFSHHKE. ABRER
XigWAERKE;, BET=MNRBAERREITINRBAENES, SHEPEMIKEREITIESS
MM B = R

ERRBERENREEN, EEDGEREBEBELME, HP, 17002 BKNABKBEETEEA
Betik. AEEinZ, SPRITRERE. ABSIBRONERFIY D, ARKERER
ATRAREEMZMNFERBERE, BRERzR RS EEE24/NUR, [ 9SEHRB iR
HIE,

(73) MAESZUTES

BARTRE, HizflE2E (CEP) mpMEERFIERKASE, EMordor Intelligencetkss, 202551Zm™
HIMETE A117.512ETT, FITRI2030F451X150.212E 7T, NN E SFIE KR HR5.03%,

2025F HiAfIE

117.5 z&5%

2030F iR

150.2 z25x

FNERE S E KR

B FRSACEPTHA GIEESMAL, 2024FZ9H G B HinMEN36%, X—ESMALRTRAF LS
BOURBEN AR, 20245, X80%IIRAFIURESSHELEY.

Mosth, REBEWFSERIET, 2024-2029FEGFEBREMIUTAN6%, HERKETEST T REMHH
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XA B M EE R S BIXARSNFREF, MEBHFEEREERNY KD HEE N EEN BRI
5, H—PHETIZWSER,

A, BAFTYRATIWIENR B O LR RESRMRATMEE ., SKEEHESNMARENTENAEN
B, AHTIREEBRAL R, URRRESR,

R#EMordor IntelligencefV3R S, TERAF| Iz i EE 20255 (1K %1.07 5127, FlitEI20305
BIXE229F12E7T, EEFIEERAN1644%, X—IEKBa T EBEMIZ R RFEEFNZE
B, XERREHTEAFNTLECEAHEZZMAAINE R,

2025F 2 fF iz AR

1.07 pizex

2030F 2 [ iR

2.29 pizew

16.44%

EEFEKR

RETNOHFMNERHARIE, BAFTHESRT (RBA) HEER, SpRAFNTEERSD
REMTHLERRE 13%.

Ie4h, 202410813, BAFWIEEIRZARZEHEMBRIFIE: 44%09RX 5181 Apple Pay.
Google Pay. Samsung PayZ#itkBl5Emk, 54%BIIFEMA RN, RR2%ABFRZ.

LGN (BNPL) TSR EE, 20245 /NG E)&E332R TR, REZEXN/NEFP T 84%
REWNIEE, Red Searchfitt, HRAFIAIBNPL G EYT 3k, F2029FHE & EIEKZIGILT]
9.5%,
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FR4E StatistaZfiE, HBAF T EFESHIATITE20255F LM 393.6{23ETT, FHIE7E2025-20304F |
PA3.39%MNEIE SIBIRIFEY K, E2030FXF|4651{2%TT.

60
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E Es=sp011
B2 550 1725 PV . | . l m EH N ||
= = = — m H B
= m B . g B m B E = = -
E EEEEEEsninnRN
= = = a B B BB B EEE = =
- e = B B = B E EE EE N B
2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030
[ @ Eyewear Beauty & Personal Care @ Toys & Hobby
@ DIY & Hardware Store @ OTC Pharmaceuticals @ Media @ Fashion
@ Furniture @ Beverages @ Tobacco Products @® Food
@ Household Essentials @ Electronics

7 BUERERENEDRNFCRM S M E M ERTmERN,
RIAEHT: 2025988
SRIR: Statista Market Insights

FAPMEAHE, Fit2025FBBRAFHE 23608 A, BERN78.5%; F2030F B MEKIEE
26208 N\, BEBERIEFAZESL 3%, BEEBUYMERARAFNITHEENEEHEL, FBERK/LEH
—$ER.

[EBY, Statista FM2025FE /AP FIIWA (ARPU) TliX1715%Ex, X—ERER, SittAFPIFY
HBRENERFERSKFE, ATZNKBERER TEERE.
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(Z) HARRER
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1, #REBHREE

tRYEGlobenewswire i, 2021-2024F AR AF WA R BEHHIHRFBNER, ESFHIEREN
21.4%, 2024FBIFMUREIX31.4ZETT,

X— FHBATIDEERRIVELL: 20255, hipliEMIHARI37.6{2E7T, FEBEKZEN 19.8%;
F|2030%, HIEFIHH—F KZE85.812E T, 2025-2030FEHNE SEIE KRNI H179%.,

4 )
2025F iz MR FEEBRR EEFEKE 2030F iR

37.6 zz5x 19.8%7 17.9%7 | 85.8 zz5x

NS J

EMX—IEKNFENNETEHEENHREANSSSENENHEBEYFEANER. BEER, 895
53% BB AF T E#HE S 5 ZWYIELN, Facebook. Instagram #0 TikTok %4 5|40 7 B#% OF

PAN
Oo

SR, ERWMNNISHELTELTERR, BRUSmMETHRERERR "R, FFA
MMIEEESE. AR ERIEREER.

2, ZFXRHMAFEEES

2024 %, Z“FiH#E (Recommerce) ZFMALKBEMHINEEBEE, RIFEAT, 2024F2K_"FH
EHIAMEEIX248012ETT, FUITHRI2027FE BB E3510{2ETT, X—EBKEATRANTHIaEES

-

Bo

2024F £ R _FHETIHAER 2027F 2K _FHEHIHMR

2480 zzx 7 3510 z25%
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EX—ERNROERMESFEE. BE=22 ZHEHTANNTRETRNMESS, BIE
R_Fhin;, HEP, Y=p2—EBL_FRAnNEANERETEAXSHRER, ZENESZ—KEH
ThiEEE.

BIKE, MBMARRANT _FHENEERNREZR, MoJRFLESEMYREPRETRENL
—2024FNBE7RHEEBEREET BN, BEEZHANTE—HLP, X—HAIHENRE 10%.

RERAF, BAFNT _FHplEERTIIEBIFERA. BHER, 65%HNZHAF64%NFE—K1TH
EII—FHRWE, X—HABESFXHL (44%) . B)LEB—K 28%) UREE— (23%) .

3. RiEmhia T

AR WHBEA M (2025FBMNEBHIRE) B, 2024F, BAM T IER it KL BYI5E B
WX, IERHREMBIER29%, ST AREHH2%,

Top locations by volume

Hoh, BEIXE (Toowoomba). Z&l (Mackay)

Postcode Name State
*Diﬁﬁﬁﬁ (Point Cook) BZ?‘J ﬁ% %Eﬁ%ﬂg 4350 TOOWOOMBA QLD
X 4740 MACKAY QLD

3030 POINT COOK VIC

;E Top locations by volume per capita
EABWBISEF@E, & (Sydney). YFHLIK Postcode N~ State

(Alexandria) fZ7%F|5 (Macleay Island) HE% 2000 SYDNEY NSW

A0 ; 2015 ALEXANDRIA NSW
4184 MACLEAY ISLAND QLD

. . Top growth suburbs by volume
= - =1 a5 T .
ERBKIBEXRE, #FFHA (Fraser Rise) . Postcode N i

EHEANE (Gladstone) FIZ5=FE (Macleay 3536 FRASER RISE vIC

Island) fz%gEI=., 4680 GLADSTONE QLD
4184 MACLEAY ISLAND QLD
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MNENERE, JLTMIER 11.3%. BHEET 111%, DFIgiMAl; BEX=73%. MBRAFIT 49%. R
AR 47% (N FPEXE; ™ HEE/RLT 2.8% M LS FT 2.3% BERE.,

Growth in online purchases YoY

NT 11.3%
QLD 7.3%
WA 4.7%
SA 4.9%
NSW 2.8%
—ACT 0.7%
VIC 2.3%
TAS 11.1%

. BRAEBNAEEEEZIENIRERSTN, NAREMEHR, FLBARIMETH
b X1

BikE, RANTBEFERECRSRIEHHOP/IMXT R, XEhiatgKENnEm,
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(—) HEEER

1. FE—RAHEED

MNERDMRE, 20244%F:

o TE— (19811997 L) #EFSRANTBE R, SFLLXHIR249ZRT, GRELHE
#0936.1%, EILLIBK10.6%;

o Xt (1965-1980FH %) EMEHE, XHA192{28 T, GEH279%;
e 7ttt (1998-2010F H4) THANMZEIT, GH17.3%, EEIEES5.5%,
51kEeY, BARTEEHBBAEAIRENZ FMEY, 2024F, B)LE—K (1946-1964F HE)

“BIgE” (1925-1945F H4E) THARIAI0UZERT (147%) FI271Z8IT (4%) , 2HILILT17.6%F
229%MI B, BKHE LI,

Gen Z® Millennials® Gen X® Baby Builders®
Boomers®

$11.9b $249b $19.2b $10.1b $2.7b

Online spend Online spend Online spend Online spend Online spend

2024 2024 2024 2024 2024

5.5% 10.6% 14.0% 17.6% 22.9%

Growth in online Growth in online Growth in online Growth in online Growth in online

spend (YoY) spend (YoY) spend (YoY) spend (YoY) spend (YoY)

17.3% 361% 27.9% 14.7% 4.0%

Share of online Share of online Share of online Share of online Share of online

spend spend spend spend spend

20245, Z@EKENEM, BAFITHBWITAETEYR, SAEBRSNTEYIEZENTETE: ZHA
H8THEIT (-2.6%) . FE—HKAIZEIT (2%) . XHHARAA104BIT (-2.5%) . B)LE—KA101EIT
(-24%) . “BI/RE" NIRRT (-31%) »
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HBEEER EHEEMN (RiT) T
VALY e 81 -2.6%
FE—H 93 2%
XtH€ 104 -2.5%
2)L#—HK 107 2.4%
“#i&E" (Builders) 94 31%

2, BREMLLHIRALE

NIERIEERE, ERAFIE, MBESZPEHRRT,

BAMIZHBRAEER, WESZEADRNS0.7%, BtEG49.3%,. HRIEEXEAF I W W EEEE
TH—TURE, E=2Z2 "HHRXERBMERRYE, 9=02—HNHXERBENERSE. SRR
M WM Bttt S, FINEEE48/NTNEEE, MmN 41N,

EMEHRAE, DataSaucelfER R, BAKTo63% M EMSZIHEEMN IR TR, Mo68%M
ZIHEEM LA SRR o

Health & Beauty
Fashion & Appare
Sports & Exercse

Alcohol

Books

Toys & Games

Furniture

Office

Technology

Pet s

Food & Perishables

Department & Marketplace

Home, Bed & Bath Male Percentage JJjj

Medlical 6% .

kiR DataSauce

Female Percentage [Jj

_16_
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FEHEYNERTE, SUEIETeENERMINGE, SMMSZMBR/N, MIENEREDTHFEMNE
WAEMH @S, NNEEAER. BEEMRERNA, Ml PUHNEHRIEEEERRUIRSRAF I
BRLHEE,

(Z) HETHIE

> X FRsHER

MEEHIRE, SNEEEFEHEER, ZHR. FE—RMIXIHRRIF20%E30%09#0(2H, m
FREAEXT REBETI M EER,

MBEERFRE, 2025FRBEESHEZ NS SRETEH, THEFEBABHK, 76%HZHHAK. 67%89
FE—K. 47%HXERF24%02) LEB— K 1E2024E S 5 T{RHEERD, M2025%, X—HAfRiHE
Z£82%. 78%. 60%F135%.,

® 76% GenZ ® 82%GenZ

® 67% Millennials ® 78% Millennials
2024 2025

® 47% Gen X ® 60% Gen X

® 24% Baby Boomers ® 35% Baby Boomers

More people plan to shop sale events in 2025, with Gen Z leading the way

SOR: AR TR B B iR
5, A=np2Z2—EEZBANNMNEERFENBIARRE, ZHR. TE—RIXHAEFTEZR

EUHEMEEEER, DBIA61%. 62%F156%, FMENKAES, 65%MZtHAFFE—KItRIx
RAFEN_FHRHNWIE,
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D ETFHRBEH
B#l, Instagram. Facebook#ITikTok&E#t RIFARFEEEMNFIRHEEE WAL ORIE,

Heop, ZHHRNTFRE—REMRFE LHNBYIERERS. 20245, B74%HZBHAEIT AL ERRN 530
, BE80%ERAELWM—IX,

WBXEm, EFHSRELBEY—IR

The top 4 things Gen Zs and Millennials like about shopping on social media?

I \\\\\\\\\\\l\
— 27% W

. e r F
= 56% = 39% - 28% W = L
= = =S =S
///// MmN M M

Brand story Influencers

Convenience

Discovery
Gen Zs and Millennials plan to shop more
Australia's social commerce reached on social media in the next 5 years?
$4.9 billion in 2024 and is expected to - 65%
grow to $8 billion by 2029. Globally,
R 0
social commerce makes up nearly 20% Vilennias s
Gen X 26%
8%

of all eCommerce.®
Baby Boomers
Builders 8%

SRR AR W HPI e AR o
tEoh, 65%HIZIHAFIS2%H FE—R UM ERKEFAENBEIHRFEEMIHIME, X—HAEES

TXHA (26%) . BILF—H (8%) REE—HEHE,

XAATHEE MR BEN R EZRNEUTLNAE: S6%EEEFE LA RAIES, 39%X
EWBRERIME, 28%ERBIRERET 7 m, 27%NZE MIEFNZIE.
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> XTFMAAR
RIFRAR THPE A RS, 20245, PayPali@BRAFWHEEMWEHENTAR, REFE—
. Xtt, BILBE—KRIZE—RNEE.

Mzt E R ERNFEREST, RiEDataSauceliBE, 20244, E—¥H Z WY E &R
ApplePay 1 GooglePayi#{7321F, BR)LB—RKRE 7% FERE.

ApplePay/Google Pay Bt {FEFATER

Apple Pay [}
Google Pay |}

ToTAL |}

2% 4% 7%

Baby Boomers

16% 2% 18%
Gen X
8% 32% 39%
Millenial
33% 12% 45%
GenZ

SkiE: DataSauce

ERRMHEEIMNAR, ZHANTE—RPESORNBRLI, B45%H0%)LB5EE—KNTTEE
FWEL. Lo, BEUMZERTE—RIIARRAFESERSTIEMRS.
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Simply pay another way Abandon cart and shop elsewhere

GenZ 80% GenZ 20%
Millennials 80% Millennials 20%
Gen X 65% Gen X 35%
Baby Boomers 55% Baby Boomers 45%
Builders 55% Builders 45%

SRR ERAR L BRE BB IR S

D YMFBERIEM, %&LSRA

RiEPattern K HIRSE, BRAFWHERENTHEXEEREBHMEEENZN. 20255, 79%HIEK
NI LB E R ERFBNELESE (FEERE) , BR2024FH76% B/ L. B, {R21%H9H
BEURRMOTH, BEFH24% .

359%

Will spend about the
same online in 2025
(-3% vs LY)

21%
Will spend less
online in 2025
(-12% vs LY)
40%
Will spend more
online in 2025

(+12% vs LY)

SRR Pattern

NBMTRE, & EMMBERIMIRSI TESBF. 20255, 21%RAFIWHEEE VB ES RAE
HTUINFREEL L, X—HIR2024FM13%IEK63%, Lhoh, 32%HEEEITRNES ML LR
TREHITEY,

_20_



Ob HBRBTRD | HEISE

Q. How do you expect your shopping habits (not including groceries) to change

in 2025 compared to previous years? Select all that apply.

| will visit physical stores less often I 7% S
[z

| will buy more from Amazon.com.au I 5
I 20%

| will buy from different online stores I, 25
I, 9%

| will buy from different physical stores _90 e
I 5%

I %
I, 7

| will buy products online that previously | would [ E G G iGEGIINGEGEGEE 10
have bought in stores | NN 3%

| will buy more from other online marketplaces

| will buy different products from Amazon.com. | ENEGcNcNzNGEGG 1%
au than I have previously | ENNRNEEN 1%

I, 577

R e %

B 2025 Il 2024

SRR Pattern

D EBETEES, BEBKRY K

2025%F, BEFEERAHIELBEYE
DEGD HIBEESMAL, PatternFUEE
R, 20245, Q4%HIRAFIT A SEBRE

Y, HpTDHsWil, 58%H
RhERZTFEHEE, TemulllZ2E KRR
H¥E, ERRELIEKS2%.

EE—RENE, AEHELER, TISHREXRSHABTETRIERAND, 2024F, BEETIIERD
R BEERIER27%, MATN TET 3%,
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13% .
Direct-to-retailer 1 4 /0
(o) Website Amazon
1BO A) (-13% LY) (+27% LY)
eBay
(-9% LY)
3%
Social Media
(0% LY)
7% 53%
Other Google
(+100% LY) (-3% LY)

SRR Pattern

Hoh, BAFTEHEENELWNEKRERT RBEEZME, FEER, S3%HBRAFNTELEEES
Bra¥, 2024, BEZWOHRENEMIGEL, S0BHBELAEN LMI, FHIEKI%, HXERE
ERERG (65%, +14%) . BFFTm (64%, +10%) . PEREFH (57%, +14%) . FPHERAESE
(54%, +4%) FIDIYSRE (51%, +16%) .

REXREZIHREH (40%) FITERIRITES (37%) WL SHANRE, XM MREDIEKT
21%7%028%, LFHEHBHE.

YoY Category Growth ——
80%
2025 Research .

65%  64%

SkiR: Pattern
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SitEE, AEGENBWLRERFIEZRHDL.

20255, 5% HBEEUNELXVMIRESESHEHAR, IDH (24%) NREEEE, EXE2REERMIL
(21%) . eBay (15%) FTemu (14%) .

EHFZR (64%EIBL) &, TEE (24%) SeBay (20%) SFEFSHfI,

ERERBFE (1% MWL) b, TERNZMAORE (37%) , eBaylIZEFMIEEBEESS.

Q. Which of the following product categories do you expect to purchase online

in 2025, and where will you buy from?

Books & eBooks  Electronics & Toys, Kids & Sports, Fitness &  Home & Kitchen
Computer Equipment Baby Products Outdoor Products Products
Expect to purchase

0, 0, 0, 0, 0,
oniine in 2025
Retailer W.Ith stores . 15% . 17% . 14% . o - .

and website

A brand's own website I 6% . 10% I 5% l 9% I 7%
Other online retailer l 9% I 8% I 7% I 6% I 7%
T C EN T B
eBay - 17% - 20% . 13% . 12% . 15%
Catch I 7% I 7% I 8% I 6% . 1%
Kogan I 5% . 1% I 4% I 4% I 8%
Shein I 6% I 5% I 6% I 6% I 6%
Temu l 9% I 8% . 1% l 9% . 14%

MyDeal I 3% I 3% I 4% I 3% I 5%

SkiE: Pattern

oh, REBO%HEEITHIMMARITEE, EATEFMUGNEEIE (34%) , BEIE (22%) EFER
EIBE, Temu (20%) FShein (14%) NRMOBASZBM. EIFPRRALIKE (57%THEBXE) 235
o, HEELERGEEENL (27%) , HRETDH (16%) M@EEM (12%) .
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Q. Which of the following product categories do you expect to purchase online

in 2025, and where will you buy from?

Clothing, Shoes &  Vitamins and Skincare & Haircare Luggage &
Accessories Supplements Make-up Travel Gear

SRS :
online in 2025 Bl 0% Rl Sk

Retailer with r

and website

A brand's own website - 19% I 8% . 12% l 9% I 4%
Other online retailer . 14% I 8% I 8% I 8% I 6%
Amazon - 22% . 13% . 16% . 14% . 14%
eBay - 16% I 8% I 8% l 9% I 8%
Catch l 8% I 4% I 5% I 5% I 5%
Kogan I 6% I 3% I 3% I 3% I 5%
Shein - 19% I 3% I 7% I 4% I 5%
Temu - 20% I 4% I 8% I 6% I 7%

MyDeal I 5% I 3% I 3% I 3% I 3%

kiR Pattern

D HIEERRESE, mRIERMT

BRANTHPEER RS ER, 20255, RSHRAN W HHEPHEME2EHARE, AR, =N B
K. HEBFESNEETRPRALABE.
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Hop, FE—ASXERFHUALFEREIRRIZE. MINRIRAER, BOEERERETEINE
A 34%HZtEH 528% N FE—HNERNRBIRITR10RTHEINER; B72%H %) LH—HK5
75%892 EE — N BHR R A RABIX LM .

Who is willing to pay more for next day delivery??

75%
72%

51%
34%
O
25% 26% 5% 28% 25%
20%
15% 15% 16% 14%
6% 8% 9%
l 3% 1%
[ -

GenZ Millennials Gen X Baby Boomers Builders
[l Unwiling to pay more Il Upto$s Il Upto $10 Il Upto$15
SR RAF WERE R IR &S

PRTEEREMNERS, HEENREZIMAAATRALTENE. 56%HIZHERS545%HFE—R %
™, EEREHWGEEYE"FEMIERS, MBS ER/EHML,

IE5h, 65%HIHEE NN TERRE 2MEWNHRNERANID, AREMERFEEL, HEE
NFEtiREESHET,

3. HERRZWE

D ERiXARSS

NTRAMIEMBWE KRG, BEEXARNARHMNEFRRRENXRRER, 2%, RENTENEERS
EZRZHNEEBHIREEER, RAFNTHEIREETR, 78%HEEZNAREFRISBABYIHR
EEEREEZN, 0% NTFE—REXFREREEXEER.
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BB, 85%HIHBERR, ARAFMNINEBFENEEREZRTERERSNIEM, £FE—
Rp, X—LEHIXEI90%, H—HOREXAENZETRESEBWRNZOMER.

4, 20245, B56%MIHEEER RREX IV NRRIFORSEE, AREX—FK, BRHNIRER
HHERSFENS MRS, EPRELNIRIREESIEI00ETZE,

AIESRNE, BAFNTEZRED, AAREH M ERIZNN U EREERRESR: 25%H1Z
HREBEEZSH11-20087T; 26%HTFE—RE32%HXIEREESH1-108RTT; M32%H 2 )L EH—K535%
NEEE—RNREASERSZ 59N,

How much more will shoppers spend to reach a free shipping threshold?’

35%

22%
9/10/
7%
4%
Iw%

GenZ Millennials Gen X Baby Boomers Builders

[l Nothing B $1to$0 [ +$110%20 [ +$21t0$30 [ +$31to $50 +$51 or more

SRR : RAF LR B IR S

) 2%\

RS RAERT EESERAF WHBREHNWIITHN.

WRiEStatistaBYEIE, S52%HRAFIWHE B RN ENFRDELWINEERE, EFME (68%) i
0 (47%) HEXINWIRENEEZERE.
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Convenience 68%

Lower prices

52%

Discounts 47%

Free delivery

46%

Price comparison 38%

More product variety 32%

Fast shipping 30%

Products only sold online 28%

Click and collect 27%

Finding certain products/brands 26%

Free returns 15%

Customer reviews 13%

Safety (avoid public places) 1%

Find new brands 1%

Shopping recommendations/
personalization

6%

0% 10% 20% 30% 40% 50% 60% 70%

Share of respondents

SR Statista

2024, 2%HIR AT HEZEATEFIMERERGEME, REVREFEEAIEAERD
76%. FE—RHR67%. XK H61%, ME)LHBH—RNEE—RKLYH50%,

76% 61%

ZitHe 67?0 Xt A 50%

~ 2)LE—KF0

_27_
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FERRENMSHIRD, RTERGE, RAFIEREBELZWRE, AN LK, 4B
EM_ESHENBNBNERESIEERERRL.

Effect of rising. prices on Australian shopper behavior

I've started shopping at
discount stores more often

I've increased online shopping o
to find better deals 35%

I've switched to different stores 31%

I've switched from branded )
stores to generic retailers 31%

I haven't changed my shopping

0,
habits despite the rising prices e

I've started shopping at a 14%
wholesale store

Other 1%

EXEFHE, BRAF W HERENMITHENEYE, MRTRAMREEMRER, BRSIEYER
B, X—BHIHHALN TR, BPIFCIEHEEEBTRRPHER L.

D MEIFE

Statistal9#E, 2023F78FE2024F 78888, 13%0RAF T EZEZEHEZTEMEEEBYNEES

mDataSaucel@E WM ER, 19%HZHAIEMZ LTI A MBEE AR, ERENHEBEETRKMAL
KEXRN—RKA, ZHAXOHSINE, HRFEBWI ZFHER~RNE,
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GenZ Millenial

Free/Fast Shipping
Discount on First Order
Customer Reviews
Great Quality Website
BNPL(After Pay/Zip)

Live Chat

Free/Fast Shipping
Discount on First Order
Customer Reviews
Great Quality Website
BNPL(After Pay/Zip)

Live Chat

SkiE: DataSauce

4. MBS5E5MELH

-

RIERAF WHBARE (20255 BN B iR
&), 20245, BAMTLEISOHMREHTT
TR MY, BT HIAET689ZRT, EEE
K12%, SITTHSHE, SZSELEEE—
H K, MTF177%F223%X8), % EWYER
HNEEPHN L EEERFERT
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How online spending stacks up over the years#®

$68.9
$60.9 $61.6 $61.5

$47.4
$268 ~ $285
$215
§153 $17.8
Online spend 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
YoY growth . 165%  207%  249%  64%  662%  28.4% 11% 00%  12.0%

SRR BAF THEBERS

MEEHEIROBRBAETMA LT, MARTHZEE LLEENRE AL ESHEN L ESHE
oo 2024F N F20%HRAFN T RESBHMSHEL LY, M2018FX— LU A5%,

35 33%

0, 0,

. 2% 23%  23% 2%

18%
2 15%

13%

15
10 5%
5
0

1-3 times 4-11 times 12-25 times 26-51 times 52 times and more

H 208 B 2024
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FRWEISURKN S, 20245 R AR TR ESEWY-3REI LI R15%, 411KK822%, 12-25)%:K23%,
26-51)RA22%, #BIiF52)RHIELFIEIE18%, HBE20184E, SMEMM ABELLAIARIZIZT, FRIFRAFTH
BERFEEESHEIHERNL LRE,

EEZID

HR#EOcean Port LinkBIiR S, B iEmmEs|IURAF T EFHIZRABK, HXZESNEF =5,

BRAH I 887 B 55 T im IR m 3R HI K 72 BN

200
2
S 150
c
S
@
(O]
2
S 100
>
[0]
a4
50
0
@ Total @ Electronics @ Beauty&Personal Care Beverages
® DIY&Hardware Store @ Fashion @ Eyewear @ Furniture
Categories
@ Food @ Household Essentials @ Media OTC Pharmaceuticals
Tobacco Products @ Toys&Hobby

S&JE: Ocean Port Link
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) iR

20245, BAFTELMPHIHMIEL F105.9012ETT. 20255 F2033FHjE, BRAMTELNMPHIH
MES SFEIRKRIGIXE4.5%, WitRI2033FEminMEEIAR)157.378/Z2ETT.

Australia Beauty and Personal Care Market Forecast

Size,By Type,2024-2033 (USD Million)

uSD
15,737.8 M
uSD
10,590.0 M I I
2024 2025 2026 2027 2028 2029 2030 2031 2032 2033

[l Personal Care Products [l Cosmetics/Make-up Products

iR imarc

BADHmED, DAPEFROETRAFIRE M HIRRANMNE, 20245F51X85.87%, MK
2B KERIVTME, F2030FHNE S FIEKEMITIFILE5.83%,

BEREAs, MELE. ETULNARFRERBESMAL, 2024FHRADETIX72.56%, BHEE

O ERARNBIUREEENSRRELFRIBEEK, MitSk~RE2030FEEFIBKERRIX
£/6.54%.
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) X:Tp—=]
ZO X BEUWAIEN. B AODBTEZSEREZN, BARTER NP HMIHSFEEIEE,
MEEBEFRE, REATHANERRANTEN M ~RINTEHERE, BHEZ FHHNSIELZR

FI-EK, 20245, BAFITH L% LM HIHERABENY AZ7%, FITE2029F% SiER A T ER
MPHIHIES0%H 5,

2020 FF 2029 FRAF W EF N AP EHIHIRHE REL 72BN D HR

125%

100%

75%

(O]
EU 56.5% 55.4% 62% 64.9% 63% 60.1% 56.5% 53.7%
[7]
o
g 50%
) (o]
>
(0]
@
25%
44.6% 38% 1% % 9% 5% 3% 2% 49.4%
0%
2020 2021 2022 2023 2024 2025 2026 2027 2028 2029
. Online . Offline
k3B Statista

MNBD@ERE, MRE. BEMEFERM FROERKEBRANEE

RIER AR T4 FH2024FEHEHE, ZE55% KA ABESIHTADN26%, GEMMEKXEZ4%, 51
%%mezgﬁrm*%ﬁw,wn ErREERNIHER K,

fEEEREZNBEMEFEIENAFEOPARS, BAFNTE I NPAFEDZIEERSER, Hint
NEBFIZ R REISRIPIR. P ANEK @,
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FITEI20256, 40.8%HIRAN T BIEREIGRN. XEETXNEAB LRI LA L KIPE~RE
BIFTK. AL, SREBEEFAKDE S TIREHERN~ R,

FTEIRNE, BANIRGMPHERSEHN, ARRAFIXNER M ~RiND . RUREE
EFENKGEE, REOAERSENNMEZENGFESRRERSE,

> HiAME

20245, BAFIEZEREFHIAMIEN267912ETT, 20255 FE2033FHE, BRAF T EZEBEFHIHN
BESFEKRAN5.09%, TitEI2033FE A IAEI418.8{23E T,

Australia Consumer Electronics Market Forecast

Size,By Product Type,2024-2033 (USD Billion)

ushD
41.88 B
usD
] I I I
2024 2025 2026 2027 2028 2029 2030 2031 2032 2033
[ Home Appliances B Entertainment and Communication [l Personal Care and Grooming

SKE: imarc

RESHIHY D, SEFIRZEERAIEETT, 2024FHRAREN 5611%; MHEFFIEENE
BREROBD M. BZE2025F6H, BRAFNTARENERELNHEREFRESERFN, HXZE
M. EiCARBHRAE.
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HE2025F6 HRAA T HERFRABRE

Smartphone 98%

v 87%

Headphones/earphones

81%

Laptop 77%

Tablet 66%

Speakers (incl. smart speakers)

57%

Wearables(e.g.,smartwatch,health/

. 53%
fitness tracker)

Desktop PC 48%

Printer/copier 48%

Digital camera 35%

Radio 34%

Music center(Hifi/stereo) 22%

eReader 18%

None of the above | 0%

0% 20% 40% 60% 80% 100%

Share of respondents

SEiE: Statista

) RS

FOXEWAEN. SRRE. IFHRE ZERFERXN, BRI HEEN T HERF R
FRE®BK, BRAFTEZE S FHEMIPERFEFE KNS,

MWHEREBEKRE, EER, BAMNTAMILXEFROLANEEOELTEMH, 2025F, HLH
EHIIHE SRAF T H B 7Rz R20.4%.
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SitEe, REFTIRGBMUFLEEIROMED, BRAR TR E. BN _FHEBF~0m
mIHEEEEERK,

5h, BEHFEMREOATE, RAF LR Rz XE)5H 2R B FHin th EERRH OIS,

) TinHE

20245, BAF TS EREHIZIMIENZ8{ZETT, 2025FF2033FFiE), BAF T LR EhizHES
BEEEREIXTN1.60%, FRitEI2033FEmHAMEZIER11512ETT,

Australia Smart Homes Market Forecast

Size, By Component,2024-2033 (USD Billion)

USD
11.5B
USD
38B I I
2024 2025 2026 2027 2028 2029 2030 2031 2032 2033

. Hardware . Smart Appliances . Al Speaker . Services

SKE: imarc

BADHImE D, SRRHOETRAFNTEEREHILERAIDIM, 2024FHRANDENA 23.63%, M
REETRBRENZE K& ROBDTHL —,

HE2024F, SERBRENREERIRERS, N2073%; SERFRERE, 713.4%.
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) RS

BEEMEAMN. ATEERANHSNHEREGEFNMENTRARER, BARTEEREHIZAIEHE
ANREERVESH,

BAFTEERERAPHE LFABLPE, StatistafiiR B, BAFTEERETHIH2024FA5559H
HF, MHE2018FEE#N01230/7 ., 2024FEF2029FHia, BeEREHPHETHEEN3EH,

2018 E2029F RAFN T ERRERFHE

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029

N W » (6] o

Number of users of smart homes in million users

—

KR Statista

oh, BRI EEREHHEFELEEMNESERRAED, ETEEEEREREE. RRNZ
EEFIRIA—IR, BURTUN, RAF LB R BT LB M2024F B9 40% _EF+ZE 20325 8970% A L.

D TR
20245, BRAF WA & ARG IAMAEAR123{12ETT, 20255 F20334F 818, HAFIL N & RIHTH A AR
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HNESFIEKEREGIXF9.22%, FITEI2033F481KF27212ETT,

Australia Fashion Retail Market Forecast

Size,By Type,2024-2033 (USD Billion)

usD
2728
UsD
123 B I I
2024 2025 2026 2027 2028 2029 2030 2031 2032 2033

[ rastrashion ] Mass-Market Fashion ] Ready-to-Wear RTW) ] Haute Couture  [J] Others
SRiIR: imarc

BADTHIHEID, REERAF L EHRTHIHRANER, 2024F SHiHHRERARS%. BES5—EH
2, FREERFRRF, REEVADIFESEE R RO EN SFERTAL,

) IREH

HEEBRNERXRRES. HESREFMADSHOTN. TXERRAKFERSEZNEDT, BAFT
By & Bt T A TSR FF RS

NREBHEKRE, BFBHSERAFNTREWERPLEEEXEEZNFER, NMBHNREEKERE
IfERE. BERERSI. BRI, BIEER, MITEI20265F, 46%H98EARIDHEIGRBEZL LR

=

MBI R ZFRE, ZHHERRBIROVIG RIS MBEMORM, TR T RAR T 6 i
RITHIERKOEERZRZ—. 20255, RAF T GHEBH _FhHafRAKST28.312%wT, thE—
FIZKIT6.8{123%TT,
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2020 &£ FE 20295 R K F IV By i B i hin —F W2 gl

10,000
» 8,000
S
o)
©
2
) 6,000
=
S
=
=
p 4,000
=)
I
2
2 [
—
—
ma B T D
O
2020 2021 2022 2023 2024 2025 2026 2027 2028 2029
. Accessories . Apparel . Fashion . Footwear
SRR statista

lesh, AN H SIS ROXUSHEEERNEZENNBR. A7TRRXNEE, TEHELR
HESH. AFIERNT R, BRAEME. AEONMASHFNTE K,




FREBERE

(—) ERE/BFE (2) HBHE




O EREBERE | TRERH

(—) ERHBEBEES

PAN
[

K

T o#F20175F RIED LR AR TS, DEB. BF~n. REBRARANAR. EESKMENEE

o Ju
A akb

SEENSRBAMRAR, WIEIESHEE R REE R IRES STHinHE.

EStatistaiit, 20245 TDBLASI HZETNHRRSRE (GMV) FNRARITOMVE S BET
8, BFEFETHERXI123A R,

RERGFHE, 8FE2024F68, BAFN T EEZEETIHWIRSHRENBE. BFHE. 858
(31%) , EIRABRE (19%) . BEXItE (14%) . BREREE (11%) .

Books,e-books,and audio books

31%

Clothing 19%

Games and toys

14%

Computers,tablets,and related

. 11%
accessories and software

Small electrical goods 7%

Footwear 7%

Accessories 5%

Pet supplies

o
X

2
R

Gaming

S
R

5% 10% 15% 20% 25% 30% 35%

KiR: Statista
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ZRENBYIRE. BREMFRIRREERSHLERATHAPHE. StatistaffifEE/R, 2024F78E
20255 7R HA1E), L952%HRAFIHEEETSHEY), EEMAZENBE PREBERNEEF

PAN
Olo

eBay T1999FRUBAN VIR, BRBZHBRETF. MELRH. K
H. KEFEmE. RERPHEAELMNEARFER. Smifil
NERKEN_FRBZER, FEESNRFOSTREN L,

EStatistaFiit, 2024FE7BE2025F 78 HAE), L935%898 AR K2
EfteBayli); EEFEIIICMV 42.612ETT, FHEX75HK.

TemuT2023FHNBRAML T, EUANBRNEEEHEE, WER
fh. RE. 3CEH. £, mAFEB, FoBILEERIRSIBR
ZR, UMRERSNNMENAMENENHMAFPEK, FHREREHR
NHER KR SR, EIREIT Ko

ERBRAFNTHIFEKERIERFES, TemuplH2024FiZETHE
ReNEBENA, RTHEIA888A K, BEE-LMN7E; FEStatistakk
I, 2024FEHER KT HIALICGMV 21.11Z2ETT,

SheinT2020F HANBRAF I D, RABRESMEIRABEMNREY
Ak, £k, B, ERSFREERE. BEREZSNOMN
&, RELHTERMRFEAREHERE, ZFaEFRERERHIEPR
BEL,
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TikTok F2023F IER BT AR T Hin, SEENMMEFTERL,

FIEE. 2. RENERFRE. ERORENETRTEHE

I, BEBEEDAFIKOLHEE, NXRHRESHELER, BEHES
BT N B RIR R

(Z) HEESER
1 BET SR

1. BE¥a=ih

RIE (Q025FEHIHHBEIRE) , 2025FRAFN T HEZHENPEEFFENRBEEMHIER, TemutiiE
& ST M 2024FE H46%EE43%, XOgERHTFHMEEEEVNXEXEHRBARE, ReEFH
KEBRE,

A, 5%
L

A, 56 %
I, 55

I 3%
I, /6%

I 25%
I, 2%

catcn N 23
AN I 0

e 0 [
99" O 1%

I %
MYDeo! — 125

0% 20% 40% 60% 80%

Amazon
eBay
Temu

Shein

. Which of the following marketplaces do you intend to buy from in the next 12 months?

. Which of the following marketplaces have you bought from in the past 12 months?

BliR: Pattern (2025FMiAHE#HEIRS)
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BEEZT, TDBNHHEMNFELT, 3%NZHEUNAEZFEEWY), REEEANRAFN TR
RDEEFErti. TIBMFEREEELHERTRI|N, 76%0018-34F BHARTBHREER, S
ARE (FWRAN16TRTAL) PiX—LHIES, EXE79%.

eBay IR —EMIZNE, S6RHIHBEZ A ZFEWY, BR2024FH55%BBEK. ZFEHE
45-545 FIRBRRMA AR, 68%HIZBHAHEE freBay LY, RIEMAZENAMNERNFE.

2. FIEI*IF

FEroMXnE, TEIMRARFTREL, £8F7n. KEARIH
BT IHRERFE LT, 60%IHEZSNNERGRAT T RE
ENFRERE. SR, eBayREHFLA4S%EVATIERFSTHTEE
Boitfr, E-FRmEmnPEERFRSIT,

R, EREEEERREE, Temul@EYT RBR
7, HBRENHEAN BREE FENIARER LA
87%, MEIXEIZ32%. HEREHARMNBEFmEmE
PuRIGE, FEEETERSRHENSTIHNERE,

Itgh, AR T AL BT EKogan iAKW HRA T BE TR,
Sheinl IEFE ML HVBH @K BREXS. RENBFTRFR
&, iE—$iedamin.

3. Mg R3
ErEsE s E, VEIMRARBRAFTEZENEE, 7% HERRSEZFEEIHME, EE

[TRZEOBRPENNENS, TEARFERFNTERSH, FHEEERIHENER Haul”, AR Temu
ERFNF,
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TemulIHIR WD REE K, RIFZFERERERIERT6%, XEI36%, RAEMEENRIEIEIR
SEZINT,

eBayLA39% M S LLIRIFIRE, BABATE, ENGFEEEML

SheinBAEARTIAOLLARBI=F, EENEHREFRHEESEPNRS|INFLELEFH, HRS|T17%89
HEE, BEHIERN%,




(—) wessEHEoshm  (
(Z) SHSRPIZX

(Z) BRAITmimnEHEER
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(=) HBFHAR
1 BEHER

1. EENESE

O MWL R S5HEIREE

2024 FE28 980 ANMNRESEMIE, HHEL 2018 &8 770 2 &1L, BHEEMMINTREERE
TAFEEEZEAR ., AnZ2—HRENSESEMNE, 2018 F{XA 5%, WIMEREERH.

~

SR, FEERALANERT, HEEEMRTEIL LRETHK E
BERENIE RS WIRHMENR SR .

MENLER, E=MN

ZII]}

J

@ ERgHSXNAATE ~

BAF BB E R ERKRIFE 90% L E, BHimWYMEMNES, ZoZ2—NWEEESEE
TFENEY ., HARRSTH AR, BNPL (4£LE() BERZER 40%, M PayPal @R
BEENZMIER, BETEBERZHIMH,

SEXBERMRE, SHEFHEESEMR, BRIREHAX—HHE, EXKIEETENMR
SRR ERUH @RS, DN SRS REIPEEK.

J

2, X Bk

REMHENRE, EERIREHFNRAFTHNEEER Ak

4 N 4 N
—hERKETYRSEY. BAR L B—AEETHESEMEN. (The
HiriEd, ADBER, IFEmhHitXRAK Future of Ecommerce: What to Expect
RIS K (ItgutflEin D el in 2025 and Beyond) #§Hi, BNPL (5
2024 FEBFIERERIE 1% £4) , BK )) LEM) EHIEESHNESRES, R
REFENERAMAN, FEERSERE EBITEXRESNEIRERENLE
RS2 EHIHNAFEIGKARS iAW W, SERQARZAHNSIESE
B5EA, S5&MHLE.

\ J \ J

_47_



Ob HismiNRBEEN | HBREIF. ER5RERE

tsh, BAFTEBEHFNMEEEETERINN16%, EMFNEKEEERERE. SHERN, $X—
ERNEBFHFES (fla0TemuslShein) BBRENEIERME, KK, TJRESEESHBERREIZIMN0ZE
H.

AMBREZRANEENSBMNSHAS, EFECHNNHRRSNERET BN R EREPHRE
BRSNS

(D) EmSREHE

1, i RS

D ARLENGEE

2024 F, BMAF T HHEAEMNERSIENER LT HIUEK, EPNERBLLIR 4.6%, FVHER
1B 3.3%, RPBINEBEWETRE.

EERAETHAENT, HEEFHRETHTRE 95 8, tI+EHE, ERWYIIBERRSE
9. BIURER,

How each category stacked up in 2024 °

22.3%
19.3%
13.3% 13.4%
11.5% 12%
) average
9.1% . growth
6.4%
4.1% I I
Online Food & Fashion Home & Consumer Hobbies & Department Health & Books,
YoY grovvth Marketplaces Liquor Garden Electronics Recreational Stores Beauty Stationery &
Goods Multi-media
Online spend $15.9b $13.6b $9.6b $9.2b $7.7b $4.0b $3.5b S3.0b $2.2b
% share of
23.1% 19.8% 13.9% 13.4% 11.2% 5.8% 5.1% 4.4% 3.2%

online spend
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HEEARERI L, BREEK (136 28T, +11.5%) SHEERA
EB (B01ZRT, +13.4%) RFREEK, EREFNFNNE
BHZENEME. RESEZ (921287T, +91%) RaTRERE
R, BEESKBEEN.

HBEEZT, WEkE (96 1285, +41%) FMHEEF (77 2R
TT, +7.6%) BIKIBRAXE, EEKERERE, HEAKRRE.

thoh, —HAoRERPEIERY KED, AINER. XENS
IRAK (221287T, +193%) . BREIE (35238, +13.3%) .
UREBFSIKNAR (40 1285T, +6.4%) , HESBAEAR
TR =E,

BIRE, BAMNTEFHIZNALBNEARERENRGE, &
SRR, £5. RENADEERLEH, XABREREER
MR TESHHMOAR: BROURILLERSNEERHEE, hoE
SESUENBO T, EFHES

) R S
FERNTE, AAFEEREsHh LERBE.
ToREEF7R. RENBBIUENBES, BEREANMERS; TemufSheinft iy & m RiEUE

£, TEENMSHRERPEFPRSRSIN; eBayﬂ‘EIEI‘EF_i'ﬁ%nkﬁuu{ﬂ#ﬁiiﬁ{ﬁﬁﬁ FEP
FEHADRHMERR, AEZERMIS (%0 Coles. BigW) BRSO MP SR HIFREMLE,

AETEZEFMIG
BFrm
jz i o BRS
K= NIEERES _FEZMUERE NP
P
> K{EHHEm

BAEM—. WERREH. EREFEESKEEN, AR TEFHIEPAEEEENHERRER.

_49_



O) HisEMRBEEN [ ERERERR

2024F, BREHENIRZELZERIERK, EAERETRANEZXNOSENE:
@® Black Friday & Cyber Monday (11 A)

HEEF. HERSERREFTREPRE, EGFAFELBNSENZOER.

® EOFY MEFRIEH (68)
BROEBEMHEE, BEFINEKE. AMEREERSTREREERT.

® Click Frenzy (6 BE511AH)
EEEIT, RE. MPEOREBRRZRIER, ESTESMEIRTR

® XERFAREH (12A) :
DtLeEBAE, A, fhn. SRENPAFELEFKIEEE,

A{EHTa TEEBIR &G X

5A51A Click Frenzy RE. MP5EREERS
6H EOFY MEE R {EHH ROEEEE, BFHARE. AERERRSTMERE
= Black Friday & Cyber Monday HBEBRT. NERMSERRES
128 ERKRERREH DHLEEZEAE, A, iR, S\RBINAFEXESE

O % ERE

® Amazon: R BESRENMRBRAEREE—ATFE, BEER, 63% KHEEUIEZTF
88y, EFRSSWABFRPEERER,; §X—F, 52% AP XIRTAEME, EREEEL
EWHERBES.

® Temu: Statista#iEE/R, 2025 F, BAF T TemutIBFREZEEIX 1875 A A, #Bid Amazon B9
1630 AN, BMABEXRmaNFEE, EERFPENUMNEBHREERENE, SBERATERLAR
EIHE,
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Temu 18,758

Amazon 16,309

Apple 13,835

13,163

Woolworths

eBay Australia 12,281

Flybuys 11,013

10,736

Coles Group
Everyday Rewards 10,000

Kmart 9,855

Bunnings Warehouse 9,782

2,000 4,000 6,000 8,000 10,000 12,000 14,000 16,000 18,000 20,000

o

Online audience size in thousands

® cBay: TEPEBHATIRISTIN, 56% HMBBILIEHER, H 45-54 5 ABERE®A
68%, EREERBENETNRELNN.

Amazon [, 225
Coles [N, - -9
BiGw I, - -
ey I -
Kmart | I -
chemist Warehouse |G 1
Woolworths | N
Temu [N 2 :
UberEats | :
J HiFi I -0
Bunnings | >
Target | 20
Myer I 5
Facebook Marketplace | 59
officeworks | GG 7

% 10% 20% 30% 40% 50% 60%

o

Share of respondents

— 51



O» HBRMNRBEN | ERERERR

HIERY, BERIRETHABRNNNEREERFES, EREIEERMNIERE: Amazon EEERR. £
EENER, Temu EESMEIEI~GE, eBay IJFAEFEFREN_FEEKX.

@ % TRE

AEBIHETH (Supermarkets) ~

® Coles:

#ZE2025%8H, ColesEBAFLHFBROIRIIE, FEDHEFMBEE/RIM (255%K) . £ZF|

TN (215%) FEBLTZM (190%K) i,

® Woolworths:

HZ=2025F98, WoolworthstEBRAFMIAE13IRITE, TEDHERBRI/RIMN (347FR) .

HZSFIM (270R) FIBLT=M (230xR) Fith,

® IGA:

HZE2025%8A, IGATERAMIBE294RI1E, FELMEHMBRI/RLEIMN 351R) . £2HT

M (300%R) FIBLE=M (250%K) Fit,
- J

IFIEHRBE (Discount Department Stores)

® Big W:

#ZE2024%F, BigWHERAFEHEEI7IRKIVE, EEDHEMBREU/RIMN (50R) . AZSFTM
(45R) FIET=M (40R) Fit,

® Target:

TargetE R AR IHBELD200R1IE, TESHEFBE/RTIMN (60K) . EZRITMN (50xK) F

BI=M (40xR) Fitt,
- J

Wity (Shopping Centres) ~

® Westfield:

WestfieldfE B KRB S M AREWYI Ly, fWestfield Sydney. Westfield Bondi Junction
Z, RESHERNBEYER .

® Sunshine Plaza:

fFET=MNBEEZ/R, HBE345R(]IE, BEColes. Woolworths, BigWEHEFEZER,
@ Strathpine Centre:

NTFHEBEYE, BELN165R1E, BiEColes. Woolworths, BigWEFEZER,
\ J
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#X{EFRIE (Convenience Stores) ~

® 7/-Eleven:

ERAFEHEBI700RIE, EE2DMAMBE/RIM (250K) . #SFTM (200%K)
Bt=M (150%K) Fith,

@® Friendly Grocer:

ERARRE2RIIE, EEABEHFEERTMN (103R) NESFHTM (50R) Zits,
N J

(Z) EHERPMIE

D FTMHEHHE
BAMN T RFEK, EHSERVKRETRER, EFEN12AE2R, £FHN6AESA.
REASFTHHIZNEZNHEER, BRIXFTPBFRELNEEANS: PHR. EX. HEF

E. BRESREARTAESRIIRHEESIES, ARHEREEIR; EEE. XNE. SRFEZER
REME1EEZ2A FRIEE,

5] B e AHmE
2F 68-8H PHIR. BXR. BEFE. BRABRSFRERR, BESR. PERSSHAR
BF 128-28 EREE. NB. DRSFEFERRE,; K. MEE. EBXMESERAR

o, EERARFNTAREZTBESEY, BLESR. FERSSHBARATHEETESAMRE, M
BE, Jkx. MiBE. EENAESFERARNERSERAE2ARE.

D> BOMEHT R

REtEIRFHED, MERMESH (EOFY Sales) . RAM—. Click Frenzy (EMARN+—) 2RAF T
ERNEEWYIESE.

RIFRAF THMEARE, 2024FRAFTEFFRREDTRAZIEIERK, HPClick FrenzyiEFHHIR 5
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SREILL1EK16.6%, Black Fridayt&111.4%, Cyber Mondayi&1£79%, EOFY (WMEXR) ENEE2.8%,

Growth in online purchases during sale events (YoY)

16.6%

1.4%
7.9%
2.8%

Click Frenzy Black Friday Cyber Monday EOFY

SRR : ERAF I BRE B A iR S

Hoh BRARGRSHESFEETNPIOEEMAL, ZEoHRENZ% LT HIX22{28 5T, BHIEE
10%, SITNAEHD; BH%E T 29128 T, BHIEK5%.

Online spend in November and Decemberacross the years*

$7.5b
® November

® December

$1.8b

$1.6b

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

SRR BAF T HPE B AR S
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2, REEH
ERAFT, HEEHIEMAREFREFPHNERER. BRAFNTHHREHFHAMYS HEBEE THKNEER

X, BS5MMNBIHNEREF RS FEEN REZEHEEREEX,

PEERE, UARA%. EFTEEAANFEEIREEPEES, MK YouTubelXKIFILEERR
&, WEBEFrREFRERATENTHEGNE.

D) EEIER
ESLFRMLAE, Facebook (57%) #Instagram (47%) 4TSI, XRBAMZAEI. AR
OB & B REHE ) SERRM ATl

57% 47%

Facebook Instagram

Facebook: IE— TG ZHFE, REFEEE~RTE, BEZS M RETPHEREFEH. HBIT
RNEBEDPAERE (19%) . BF=@m (16%) . B@mIXE (13%) DY/ RE/HE (13%) , oTiH
EiR@sLAM,

i |
face bOOk Password
Connect with friends and the world
around you on Facebook.

Forgot password?

Create a Page for a celebrity, brand or business.
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Instagram: EMERHHEESTAREDERNRE, 2EN. HEHFRENSEBNXERE, BAF
THZRETE Instagram EESBREERSES (25%) MR (24%) , XRBUARAENmRSEES
mRERULEX,

Inslagram

Forgot password?

Con't have an account? Sign up

TikTok: @735 Instagram 2, EEREEE. HARERN~R,. EAERRSES (19%) MRE
(14%) QFERSINKBE, RETHAENRELRE. ZH/EROFEO0MAL,

d. TikTok for Business Advertise on TikTok Products Resources Log in Get started

with TikTok ads
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YouTube: SHEMFEEKREBELAR, YouTube BE3THFIE

MOSMERR. BF=R14% NatiuEREE, HRER ov -I- b
REXES (12%) . REMBRIE (F10%) , XIEBHME Ou |.| e
MBEFERANERNBIRRPREE.

D REKEE

ERFHRANNE BRI, WRERANERNEERN . IRAMTERE KRR, REASTAN
BifE, BTEERMSIA. BWHER, FHMIMMEMSIRE.,

BAFNTANEEEWAASHIAMN, BUMRZNMIBYRROERFN, 50%89RAF T WE
= MReelsFlTikloks, EEMAKEZMNIRNETEE ., ZBEEHNETIC (43%) MNBESER
(35%) , XULBEBEHBMREZMANESLHRIEEBRLIMREK.

EF—RNZ, S2KMmipEL, BARTANEMRBRE (50%) BETEXRFKFE (46%) . 18
EfTARX—HENEEMEEE, NALHERSIIAEESHOUMAS, BRESAXESFFCHORE
HIYER.

Video content types that drive purchases

40

%
36%
30%
20%
10%
0%
S
&

N
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D BHE (Google Ads)

Google AdsIRIMEMAERAF T EEHIZMRENEEEHILAZ —. ERANIREER &, FE
Rpl ERBAE R AL RS .

HIEE R, 20258 R AR Google ["EF R RTBERE2E4RT2E, BIWEFEEBEGoogle
Ads] &S %7l F£Z1000E 20000585t

Average Monthly Budget for Google Ads

Pricing in AUD (excludes GST)

| $1000 | <4 [ $20,000+ |

Fun fact: Australian small businesses only spend $1,000 to $2,000 AUD per month on average.

ETARZHAHRE, BXMNTHEBRENEERESREEETN, BINERHNAET B AR
REEN, FIINZEEME"Iast minute deals”, E5FTHIRAN "family package'%.

EX#ELE, BESERVSENXREEEESR, RACIEGTREHENMEENL, MERR.
REFRONKEXBETERTEARE. TRUBIHTHRNXBEARAEVHFENRKEXR
5, BESXREER, ABEBERER.

FERERHRZ, Google ASEABMNBR TR, BUMM &. BELEM SHRREAN (PMax)
["&ERY, ARTLARAGoogleFENRIR, BEIENSEBEESFIZEMS, FI10, PMax - SRIE
Google FIERMEE. BRI &ML, YouTube FEEE—NT SRV, HEMHTHUULRERER
Ro
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() BRXMIEminEHEBH

BRAMITHiAEHB A

A% BE =)= &GN
1818 =] /
1R 1526H BMAFNTEKE BFTR. REOREARSE
1BEZE2R4) BRRE FRAR. RR. BF~RiIXEE
- 28148 BAT KRE. A, SENEMLaSs
2R188 ZRxH /
. 3818 BRIERT THEX"R. EEREIREXNE
BMARE ST HEHERNEENER
e AR TE giED EETHEXER. REIREXRINE
4825H B ZERE RERAR. PINRES
- 5H10H BT . HiE. RENRERAGS
58128 Click Frenzy /
68308 EOFY Sales BFrrm. RENRBEF
°R 6BETR REHEH KERE. BERNRBANERES
78 / tAREH ERHEXE D
/ Wi Prime &R BFrrm. REMNRES
8H / RERESERD DIYBBARERITARE
o 98 6H RET BF~R. TR, REMESEME
/ EFRH EZE. BZARMNFIREE
10R18 ERRIEEE MEEZ. DIHEAR. DIHEH S MIHEAE X5
108 108108 R OERES 2 RAEX T 5@
108208 HEXTH KT, . K. RENREEMRS
108318 BET BHERE. RINRNERSF
MBE1H W+— BFFR. HE, EEFaIRERRS
1A 1A278 RBET BiE. % EBNRERINE
118288 REESA EFERANEYBEZ—, ZREFRAE
12H18 M8 2 HR— BFR. HEH. REAES
12H148 v he) THER. EihefiileE
128 12R248 FRR tIEtm. RNARF
12H25H E3i1a5) BF~R. NENRERARSE
128318 BRE& EXAGE. £8. #ERPIERSE
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(EFAMZ123

AMZ1232BIEARYE [BEAA] ETEFTTEEIRSHMBIMNL, BS5ER
=k, Ui AN OFENEREBTIANSERZENETHE,

AMZ123 BB BEANRLER, 2ENEEEFEXMERETTINMEG ., ETA
RS [AMZ123EEBE] MLH40w+, FESNMARSAH, TRAEEER
R, MBIuh. TklokEFEREBRIEAR ™M, ITEEEERBENERE, #HE
—REFEEREM, BEABBEARK,

xKEHA]>

\g
AMZ123 515 B AMZ123 15 S




GEFTT123

TNM2BRBIRESFES [REHR] ETEETTKIkEZERSMEIMIL, BELRER
HEER, BEKERETKkERIZENETE,

TT123CRTiKlok B 2B S F N, MNITERENENRSESE, BEE
HABKDZ N4 TR =, WRETKokmREIRME,

ETARS [TMBEREF] , TETHREBSEBERSHNOE, USGER
HRRAEIRE— MTIAKED, AZREMDHHDD. BEREIZ. BRIE. B2
BOLEERERT.

KEHEAT>

TT123 2R TT123403=




(3 FAds123

Ads123— BiEHEREEEEHRSE

AdsI232BIEESTE [RBEAA] ETHEEEHERSE, TEAHERIE
HYFEEBADR, BE WU SHF. MU EEH . IHEEREER
BiRS . AdS12ZUALKLEHEBRAARBHNELLUSRE. GEEESH
TR LRI IE

KIEEENERSOBRSTWEINS, AdS123EREEESIKLEFEARS ARILR
2 RREKIE R, STikTok For Business. Google. MetaZF & ILRE S1ERL

£, FEN SERESNERLEIR,

Ads1231Z IO IRF— 2 Bk E IR NS R I

o TikTok | 4, | BRI TTRP

' Google | mgmm, RitamEE, BhOLsEK

OMeta| mERz, meitirs, BAREENS

~
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(& F S 1275 /3BrandArk

BT ABrandArkE N FILH RAEN P ERBHNE, KPX LKL, BRE
. BEERKFNE, BUBROSN. TiEBEE, NPREFHXHIHAE
AEE, HBPHEEIHH. BKE. BARXK.

Ho, miEAREERFEETERRRZ—, EAENBARIINDICREREILE
WHEITRARE, ILHBARESTENINKSED, FIE FHNEKCEE,

WK EREAR, LR —EREEMBEE RHRt,

mEARAR oI RS R AR
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(AMZ123 2 5k

AMZ12321k) BBERESFE [RELR] BETEREENERATSHIZETF,
SAEEERE. ERHMNENSRRS, BEBRAPMMRERERTHEK,

IO TAMZ12328K) , {RIEIRGBLATNEG:

sH—5 - ALEHIEE
SPITEBBE—TEEARMNTDRER, NEHEE. FeiFR. oS
listing#ffE. REBLSHWSHIHBETETSHEDT.

BRTE £EBHRE
BEBRAISTIM. GHIZE. R, EEE . | SREFEHERHOMIRIE
RTEXH.

BIRRE - MRk
BEBREETIRS, BELE ( TINRFER. HERES, BEIH
BERFEMRTIL T,

NOAEEK EEH

i REBBENFAMZ123FE
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AMZ123E 5SS

I 32 50E 5 108178 108248 108248 10830H
s ]| M M KR

W HEE - 20258 SIS B TS A FHEAM AAZIR  TDREKAE
MELXR: (I5REH) +REWEE: HESKENHYS 2026FERA=

1B19H 11820H 1B138 1B138
™M HiX | |

T2 RFFIE TOHEHRAE  TIBIHRIIKRE—H  EHES - 2025T 558
2026 X RAR 2026ERKE ME &M [TEEYKRS

coupang A&z 10815H 108238 10823H
™M wI M
CoupanglB £ FEFAZS  CoupangliE£HEES  CoupangBE£HEMES

| AR B
Coupangii €K BEMHES Coupanglii €l EMES CoupangiE €l EMES

H fthsEzh 108228

]| ]l
R FER-2025 EXBEBEE X/RBEXEFHILEELHEN
LHESBER BT TEBHRERRE

-

BEEIFRERASR




YRS EHRA

[AMZ123] T4 TRBT
[AMZ123] FE£—UK
[AMZ123] FE£—TT K

RERUHHIE: W
BHZSET: IRy REMRASHE

RS BB

AEFERERNAAS . RERITNEBARIFAMZI2ZZHAE (XF. BR. 178,
BIRS) MASVAB TAMZI2ZFE, ETEAE. MG ™ AKRZAMZ1231MY R
AR, %, SHEUEOPARESE=FERAAREERSHEXAS.

TEFERAIUIERSERNBHER. MG PA, BEEAMZ123BK R, HEEENER
Z, ETHERNMICERRARIE: AMZ123EB1E8EE,

WARZIENEARRERETRE, —2kW, AMZ123BKEFERET. XFAKR
ENXFZRBERIFREE, BEEAER0, WBSHBKR,




